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A recent New York magazine article asked, "What if Women Ran Wall Street?" The article 

explores the fact that women are generally less likely to take crazy risks and are more likely 

to admit mistakes or assume they could be wrong. If more women had greater economic 

power, the article argues, it’s possible that many of the great mistakes of the financial crisis 

could have been avoided. In her new book Influence: How Women’s Soaring Economic 

Power Will Transform Our World for the Better, Maddy Dychtwald tackles this idea of women 

and their economic power and influence. She skillfully blends women’s personal stories from 

across the country with well-placed statistics and her own experiences with those of her co-

author, Christine Larson. Dychtwald’s effort supports many of the arguments made in the 

New York article, and notes that women also more likely to bring in new and creative 

perspectives that might keep companies from making mistakes. 

You don’t have to be a woman to appreciate Dychtwald’s vision for an economic future. 

Influence is a surprisingly positive treatise on how equal economic power between men and 

women could make us into a fairer, happier, and more productive society. Dychtwald’s 

theory of economic influence is fairly simple. In a chapter she titles “The Three Stages of 

Economic Power,” women can go from economic survival to economic independence to 

economic influence. Once they have economic influence, they use it to improve the world in 

some way.  

One of the biggest issues Dychtwald tackles is women changing the nature of the 

workplace. But, as one of Dychtwald’s contributors says, it's “not about painting the gun 

pink.” Instead, Dychtwald says it’s about bringing in their new ideas, new ways of working 

around problems, and a greater belief in seeking consensus and collaboration. What giving 

women more strength in the professional world could do is allow a seriously overworked 

system a new palette of ideas with which to work. By allowing women create their own 

structure and business models instead of trying to fit themselves into a masculine and 
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sometimes hostile business structure, the professional world could open up an entirely new 

set of possibilities. 

The business world has too long been limited by basic essentialisms about how men and 

women work. Some research shows that women are far more likely to use their money to 

help their friends, family, community, or others while men are far more likely to use their 

wealth to buy things. But if women are better investors in their communities, it's a good 

argument for seeking increased economic influence for women. By helping women to be 

more economically influential, we may be indirectly helping the world. But what sometimes 

keeps women from having economic influence, according to Dychtwald, is some of women's 

natural tendencies. Women are less likely to think they should and will make a mark upon 

the world, while men often assume that they will. 

Dychtwald also points out an often overlooked reality—women are the main consumers in 

the economy today. In fact, according to a recent NPR Marketplace report, single women 

are an increasingly powerful section of the buying economy, yet advertisers tend to ignore 

this key demographic. Today, women control over 50 percent of the world’s wealth and are 

50 percent of the investors in the stock market, Influence notes. Additionally, a recent 

report co-sponsored by Maria Shriver and the Center for American Progress says that 

women make up nearly 50 percent of America's workforce and that most think this is a good 

thing. It’s about time, Dychtwald contends, that the workplace begins to reflect that.  

One of the major points of Influence is that the business world needs to adjust to changing 

families, and the realities of modern life. Most families include two working parents, and 

employers and the structure of employment in this country, has not, as Dychtwald points 

out, adjusted to that fact. Hours tend to be inflexible and policies like family sickness and 

maternity leave are inadequate. This is a phenomenon that really is beginning to affect both 

men and women detrimentally. Parents of both genders might be able to work and spend 

time with their families if work hours were more flexible. Men and women might both be 

able to take parental leave when their children were born (as in the more gender-

enlightened Sweden) or family sickness leave without that coming at the expense of one’s 

professional success.  

Some companies already offer flexible hours, often allowing their employees to 

telecommute. Recently a Minnesota government agency has granted their employees 

flexible working hours, so long as they complete their work. These workplaces are taking full 
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advantage of a bright, talented, and well-educated workforce that may not work best in a 9-

5 environment. Mothers stand to gain a lot when they can increase their economic 

independence while still taking care of their children, and such policies might encourage 

fathers to invest more in children and family time. According to Dychtwald, these businesses 

are a kind of guideline for what future employers might do to take advantage of a country 

filled with valuable workers better able to work in a non-traditional environment. 

To be sure, these policies are unlikely to reach federal recognition unless women are 

represented in government at equitable rates. Women are half the population, and yet there 

remains an enormous gap between men and women in Congress. There are currently only 

76 female congressional representatives and only 17 women senators. As Dychtwald points 

out in a chapter on women and political power, some women feel they aren’t prepared well 

enough to become politicians, but the more political representation of working mothers, the 

more issues that affect them would be addressed. 

At its core, Dychtwald’s book really seems to be about two things: Making sure women are 

fairly represented, and a vision for the future that allows women to use their economic 

power to help themselves. It’s hard to disagree with what Influence makes so obvious and 

so sensible. Women can and should have a larger share of economic influence. Even 

Timothy Geithner, when presented with the idea of whether women could run Wall Street 

better. "It's an excellent question. But kind of a low bar," he said at a recent media event. 

"How, you might ask, could women not have done better?" 

Rebecca Foerg-Spittel is an editorial intern at Campus Progress and a junior at the College 

of the Holy Cross. 

Original URL:  http://www.campusprogress.org/books/5375/women-need-to-leverage-their-

economic-power-into-influence  

 

http://nymag.com/daily/intel/2010/03/tim_geithner_ponders_our_quest.html�
http://www.campusprogress.org/books/5375/women-need-to-leverage-their-economic-power-into-influence�
http://www.campusprogress.org/books/5375/women-need-to-leverage-their-economic-power-into-influence�

	/
	April 16, 2010 – Campus Progress
	Women Need to Leverage Their Economic Power into Influence
	By Rebecca Foerg-Spittel

	A recent New York magazine article asked, "What if Women Ran Wall Street?" The article explores the fact that women are generally less likely to take crazy risks and are more likely to admit mistakes or assume they could be wrong. If more women had gr...
	You don’t have to be a woman to appreciate Dychtwald’s vision for an economic future. Influence is a surprisingly positive treatise on how equal economic power between men and women could make us into a fairer, happier, and more productive society. Dy...
	One of the biggest issues Dychtwald tackles is women changing the nature of the workplace. But, as one of Dychtwald’s contributors says, it's “not about painting the gun pink.” Instead, Dychtwald says it’s about bringing in their new ideas, new ways o...
	The business world has too long been limited by basic essentialisms about how men and women work. Some research shows that women are far more likely to use their money to help their friends, family, community, or others while men are far more likely t...
	Dychtwald also points out an often overlooked reality—women are the main consumers in the economy today. In fact, according to a recent NPR Marketplace report, single women are an increasingly powerful section of the buying economy, yet advertisers te...
	One of the major points of Influence is that the business world needs to adjust to changing families, and the realities of modern life. Most families include two working parents, and employers and the structure of employment in this country, has not, ...
	Some companies already offer flexible hours, often allowing their employees to telecommute. Recently a Minnesota government agency has granted their employees flexible working hours, so long as they complete their work. These workplaces are taking ful...
	To be sure, these policies are unlikely to reach federal recognition unless women are represented in government at equitable rates. Women are half the population, and yet there remains an enormous gap between men and women in Congress. There are curre...
	At its core, Dychtwald’s book really seems to be about two things: Making sure women are fairly represented, and a vision for the future that allows women to use their economic power to help themselves. It’s hard to disagree with what Influence makes ...
	Rebecca Foerg-Spittel is an editorial intern at Campus Progress and a junior at the College of the Holy Cross.
	Original URL:  http://www.campusprogress.org/books/5375/women-need-to-leverage-their-economic-power-into-influence

